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Why SNA in the field of transport planning?

Central paradigm of transport planning:

• Individual needs and geographically diverse places to satisfy
them

Traditional approaches:

• Focussing on the structure of land use, generalized costs and
available infrastructures

New approaches

• Taking into account individual attributes and the social
environment of an actor
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The survey project

Main questions:

• Who stays in contact with whom?

• What characteristics do they share / not share?

• How did they get to know each other?

• By which mode do they stay in contact?

• What is the number of joint activities
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Defining the survey strategy

• Collect data on egocentric networks

• Start with a random sample in the canton of Zurich and continue
by using the snowball technique

• Collect data on daily activities
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Defining the survey strategy

To be able to recruit as many persons as possible:

• Reduce response burden

• Split the mode of the instruments

• Offer both instruments in German and English

• Make additional arrangements to increase the response rate
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The survey instrument: Questionnaire

• Introduction 

• Egos characteristics

• Name generator

• Name interpreter

• Sociogram
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Results from a first pre-test: Response rate

70.66.312Without
interview

29.42.65With interview

20.78.917Participated

39.016.932Recruited

100.043.482Reached by
phone

45.586Not reached by
phone

11.121Problems with
addresses

100.0189Sample

Share of persons,
reached by phone (%)

Share (%)Overall
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The greeting postcard



28

Results from a first pre-test: The snowball process

202... without
greeting card

40-... ...with
greeting card

602Participators

1248...without
greeting card

42-...with
greeting card

1668Valid Names

18129Given Names

Person 3Person 2Person 1
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Results from a first pre-test: Combined Networks
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Designing the survey instrument: The Diary

• Mode of the trip or purpose of the activity

• The location of the activity

• Persons joining the respondent

• Frequency of the activity

• Process of planning the activity
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Results from a first pre-test: The diary

33.329.45Participated

53.347.18Not recruited

46.741.27Recruited

100.088.215Reached by phone

11.82Not reached by phone

100.017Sample

Share of persons,
reached by phone (%)

Share (%)Overall
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Future work

• Analysis of a second pre-test running at the moment

• Main study (April - August 2009)

• Data Analysis

• Estimation of statistical properties and data extrapolation
-> see on Saturday, March 14:
Illenberger, Johannes (2009) An approach to correct bias
induced by snowball sampling, Sunbelt Social Networks
Conference, San Diego, March 2009.


