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Part 1: Starting point
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A shrinking world
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How to understand the traveller ? 
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Example of a social network geography
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Travel and social networks

Maintenance of the network requires:

• Face to face contacts

• Balanced by other forms of contacts

• Travel ~ Physical spread of the contacts

• Trade-off between loosing contacts and “social” capital and 

investing in new contacts closer to home
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Part 2: Empirical work
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Items to capture the social network geographies

• Name generators

• Core network

• Leisure “partners”

• Name interpreters

• Type and length of contact

• Frequency by mode of contact

• Home location
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Comparison of the instrument 
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Number of contacts reported

Bars show percents
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Geocoded home locations
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Distances between home locations
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Interactions by mode and distance between homes
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Frequency of contact: Modelling framework

ML – SEM (with MPlus 5) to:

• Allow for the trade-offs between the modes

• Allow to the exogenous variables, especially distance

• Account for the panel nature of data (alteri)

• Account for the multi-level nature of the data (alter – ego)
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Frequency of contacts: Within-level
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Frequency of contact: Between-level
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Frequency of contact: Within-level; by type of alter
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What next ?

• Effects of network topology 

• Explicit accounting of monetary costs

• Accounting for the overall time-budget constraint

• Accounting for technological efficiency gains

• Monitoring the dynamics 
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Hypotheses
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The full context
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